
CUSTOMER BASE

3 BENEFITS OF


SEGMENTING YOUR

2-5x more 
effective CONTENT

Researches found that segmentation 
helped businesses create 

. (1)




The process of segmenting your customer base 

means dividing people into groups based on 

certain demographics and consumption behaviour 

and sending them targeted content rather than 

SHARING THE SAME for all YOUR AUDIENCE. 


HIGH CUSTOMER 
RETENTION

#3
 EFFICIENCY IN 
MARKETING

HIGH ROI & 
CONVERSION RATE

Businesses segment their customers into 

the frequent buyers and those who need 

extra attention. Targeted marketing 

campaigns are created in order to capture 

the interest of both of those groups, 

creating a high-value experience for them. 

This brings in new customers as well as 

retains the old ones. 

The higher the customer acquisition and 

retention, the higher the revenue. 

McKinsey studied segmentation in the 

retail space and found that it accumulated 

benefits when it came to increasing 

returns on sales. (2)

By segmenting your customer base and 

sending them targeted messages, your 

customers actually take interest in what 

you have to tell them. Your push 

notifications, emails and in-app messages 

are then not considered as spam.

14% higher than 
non-segmented 
campaigns

A survey from Mailchimp found 

that segmented campaigns had 

open rates that were


.

 


over non-segmented 

campaigns, lower bounce 

rates and unsubscribes.(3)

There is also a 
101% increase in 
clicks

Sources: 


(1)https://blog.hubspot.com/marketing/build-buyer-personas


(2)https://www.mckinsey.com/~/media/McKinsey/Business%20Functions/Marketing%20and%20Sales/Our%20Insights/EBook%20Big%20data%20analytic
s%20and%20the%20future%20of%20marketing%20sales/Big-Data-eBook.ashx


(3)https://mailchimp.com/resources/effects-of-list-segmentation-on-email-marketing-stats/
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What are the main benefits of segmenting 
your customer base?



